USA+4 DMAs - P25+ who Own or Lease a New TESLA Electric Vehicle!
GComplete Demographic & Media Use Profiles
poom S & '

***********

——
::::::::::: S —i Model 3 Boodl — “sn
PO — -—_
56.7 in
=
—==GHI
P

82.21n 185.8in

Complete Demographic,
Psychographic, and Total Model Y
Media Usage Profiles of USA,
GHICAGO, WASHINGTON, DC,
SEATTLE-TACOMA and PHOENIX
DMA P25+ who OWN or Lease
a New TESLA Electric Vehicle
as of July 31, 202e6.

63.8in

7 Robinhood

e “ P25+

o 2037m T

e s Hubbodd

Vangual' d BIaCkROCK media that connects
And, Yes! You ARE Smart Enough to Read a /7 Robinhood Legend. So get ready to Learn!

Make of new vehicle (HHLD): TESLA




1.8% or 4,357,649 of USA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Typical Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 51.5 years old (1.7%
younger than average) and have a $149,061 (51.6% higher than average) annual household income.
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1.8% or 118,570 of CHI DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Typical Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 49.7 years old (4.4%
younger than average) and have a $163,384 (47.4% higher than average) annual household income.
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1.9% or 98,545 of WDC DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Typical Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 51.1 years old (.4%
younger than average) and have a $187,094 (32.2% higher than average) annual household income.
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2.4% or 96,848 of SEA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Typical Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 47.5 years old (7.8%
younger than average) and have a $199,988 (55.7% higher than average) annual household income.
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2.5% or 106,407 of PHX DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Typical Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 53.2 years old (.8%
older than average) and have a $182,787 (70.2% higher than average) annual household income.
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1.8% or 4,357,649 of USA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 44.9% more likely to be a
college graduate, 23.5% more likely to work full-time, 23.3% more likely to be married, 35.9% more
likely to be a parent of 1 or more children under 18.
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1.8% or 118,570 of CHI DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 29.4% more likely to be a
college graduate, 24.3% more likely to work full-time, 5.% more likely to be married, 24.1% more likely
to be a parent of 1 or more children under 18.
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1.9% or 98,545 of WDC DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 24.5% more likely to be a
college graduate, 17.1% more likely to work full-time, 15.2% more likely to be married, 70.4% more
likely to be a parent of 1 or more children under 18.
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Education Levels: Adults 25 or older
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2.4% or 96,848 of SEA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 64.% more likely to be a
college graduate, 40.8% more likely to work full-time, 33.5% more likely to be married, 54.9% more
likely to be a parent of 1 or more children under 18.
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2.5% or 106,407 of PHX DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 56.5% more likely to be a
college graduate, 17.9% more likely to work full-time, 48.7% more likely to be married, .9% more likely
to be a parent of 1 or more children under 18.
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| 1.8% or 4,357,649 of USA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 18.7% more likely to own
their home,

home, 16.9% more likely to have a dog.

56.2% more likely to own a higher valued home, 19.6% more likely to have a single-family
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1.8% or 118,570 of CHI DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 13.8% more likely to own
their home, 45.5% more likely to own a higher valued home, 24.9% more likely to have a single-family

home, 32.8% more likely to have a dog.
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1.9% or 98,545 of WDC DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 19.3% more likely to own
their home, 22.4% more likely to own a higher valued home, 21.1% more likely to have a single-family
home, 20.2% more likely to have a dog.
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| 2.4% or 96,848 of SEA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 25.1% more likely to own

their home, 43.7% more likely to own a higher valued home, 24.6% more likely to have a single-family

home, 28.% more likely to have a dog.
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home, 28.2% more likely to have a dog.
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' 2.5% or 106,407 of PHX DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 18.9% more likely to own

their home, 60.9% more likely to own a higher valued home, 23.% more likely to have a single-family
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1.8% or 4,357,649 of USA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 7.8% more likely to look up
D-I-Y advice online, 4.3% less likely to always vote in local elections, 33.7% more likely to belong to a gym,

33.3% more likely to fly domestic past y
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1.8% or 118,570 of CHI DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 12.8% more likely to look up
D-I-Y advice online, 26.4% less likely to always vote in local elections, 9.2% more likely to belong to a gym,

25.% more likely to fly domestic past y
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1.9% or 98,545 of WDC DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 2.7% more likely to look up
D-I-Y advice online, 4.3% less likely to always vote in local elections, 30.5% more likely to belong to a gym,

22.1% more likely to fly domestic past y
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2.4% or 96,848 of SEA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 6.8% more likely to look up
D-I-Y advice online, 5.8% less likely to always vote in local elections, 53.7% more likely to belong to a gym,

29.1% more likely to fly domestic past y

yTop-ZO past 30-days Online Lifestyle Activites: Adults 25 or older

Recipes Hedlth  Restaurant Do-t-vounel oOnline Phone  Medical

Home/  Fness/Diet  Apparel/ JobSearch/  Career  TakeOnline  Education  Heawrenk  Religion/  Genealogy  Phowgraphy

Meal planning Information information/  Advice  /VideoCall Services/ Gomdenidess information Besuty igess Postresume Development Chsses  (Research nvite  Spirtuaity {snapfin,
suggestions Reviews (skype,  information schoals, Shutrerdly,
FaceTime, application, ete)
e} Financing)
u who Purchased or Leased a New TESLA Electric Vehicle HSEA

Political Activity: Adults 25 or older

Eat% 47.4% 125.9% 26 7%

Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidential Elections: Always
Presidential Elections: i &”‘
h “ . Statewide Elections: Alwaw
S ide Elections: S m

Homework  Parenting/
(You or Your Family Advice
child's)

Local Elections: Always m
Local Elections: Sometimes et im

# who Purchased or Leased a New TESLA Electric Vehicle mSEA

(S
@ﬂTop-&'O past 12-months Active Lifestyle Activites: Adults 25 or older

II

Gardening  Griling-  (awncCare  Hiking camping. Bicyding  Swimming anml!!r Sowing - Belong to Bowling Fishing  Yoga- Pilates Gmupnw&s Aduk
(Fowersor  Outdoor smp-mng Crafts  Health Club or Hllum: Continuing
vegembles]  Cooking cym education
m who Purchased or Leased a New TESLA Electric Vehicle
DMA Scarborough R2 2025-26: Aug24-iul26 Qual Intab 184

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Medio That Connects, LLC. All rights reserved.

Make of new vehicle

\M Past 12-months Domestic Airline Trips: Adults 25 or older

: 21.5%
L7 11 450 17.5%
) o
2trips 14.2%
) L97%
LR 16,605
) .9%
4trips EAS Wy 7.4%
i
woruips [T 1 g, # Domestic e EEES R S,
10.0%
ﬂ h & h h kL
[ i S m
it Basketbal  Follows Competitive Caregiverof SmowSkiing-  Soceer Football Tennis Munting  Organized  Softball-
Waeight Loss Video Gaming Aging Parent Snowboarding Roadface  Bassball
Pprogram or Relative 5%
Marathon,

ete)

mSEA

(HHLD): TESLA



2.5% or 106,407 of PHX DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 9.2% more likely to look up
D-I-Y advice online, 5.7% less likely to always vote in local elections, 48.2% more likely to belong to a gym,
42.4% more likely to fly domestic past y
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1.8% or 4,357,649 of USA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are .3% less likely to use QSRs
past mo., 16.5% more likely to use Sit-Down Restaurants past mo., 9.% more likely to use Casinos past yr.,

25.9% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 or older

. 1time 16.7%
2 times 16.1%
e
e
8 e

10times or more

= who Purchased or Leased a New TESLA Electric Vehicle mUSA
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
84.4% 72.5%

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

I
pizza

= who Purchased or Leased a New TESLA Electric Vehicle

Chinese  Coffee  mafan  wings/ Bagel/ Steakhouse Upscale  Indian/
House / wgers | Denut/ Thai /
Caffee Bar spors Bar  Bakery Other

BUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased or Leased a New TESLA Electric Ve hice 18.1%

on. A 15.5%

Drank Past 30-days: Adults 25 or older

Any Type of Beer

Domestic Regular Beer

Domestic Light Beer

Liguor 105,039,804

43.4%
W

25..

Past 12 months Casino Activities: Adults 25 or older

Slot Machines

~58.7%

Table Games (Craps, Poker, etc.) §
Bar / Nightclub
Upscale Restaurant  gs

Stage Show / Concert

Used Past 30-days: Adults 25 or older

10.2%

Imported Beer - v Sports Betting
Microbrew / Craft Beer 0%17'9% i Spa s "
Other Gambling Casinos visited past 12 h s i / Cannabis Cigarettes Vape
w who Purchased or Leased a New TESLA Electric Vehicle musa = who Purchased or Leased a New TESLA Electric Vehicle mUSA = who Purchased or Leased a New TESLA Electric Vehicle =UsA
USA Projection Scarborough R2 2025-26: Feb24-Jul26 Qual Intab 833
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Past 30-days QSR Users: Adults 25 or older

g
2 times

3 times
4 times
5 times

6-9times

10 times or more
= who Purchased or Leased a New TESLA Electric Vehicle ECHI

Total Monthly QSR Users: Avg. Monthly QSR Meals:
94.6% 85.7%

1.8% or 118,570 of CHI DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.

Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 10.4% more likely to use QSRs
past mo., 18.7% more likely to use Sit-Down Restaurants past mo., 6.2% more likely to use Casinos past yr.,
3.3% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 or older| Top-10 Cuisines: Adults 25 or older
€

v (Sit-Down Restaurants Used Past 30-days)
1time .
15.3% 7
2 times 15.8%
s ——
@ times '
Mesian  pezm  Chinese  Coffe  mafan  wings/ Bagel/  Upcale Steskhouse indian/
House | Burgers |  Donut/ Thai/
10 times or more &% ceffee spertnar wakery o
= who Purchased or Leased a New TESLA Electric Vehicle uCHI =who Purchased or Leased a New TESLA Electric Vehicle mCH!
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
85.2% 71.8%

who Purchused or Leased a New TESLA Electric Veticle  [2H,000NMIN  18.5%
i e - e

Drank Past 30-days: Adults 25 or older

AT D
tuor
e

Domestic Regular Beer - v
Microbrew / Craft Beer m 17.0% ]

Imported Beer

Domestic Light Beer

u who Purchased or Leased a New TESLA Electric Vehicle mCHI

DMA Scarborough R2 2025-26: Aug24-Jul26 Qual intab

R —

Past 12 months Casino Activities: Adults 25 or older |Used Past 30-days: Adults 25 or older
siot Machines i

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert h 5.5%
Sports Betting ::;f

151,1%
Spa EEXT 2.5% 276 ¢ Geo g
Other Gambling 3 lﬂﬁ% Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes Vape
w who Purchased or Leased a New TESLA Electric Vehicle mCHI = who Purchased or Leased a New TESLA Electric Vehicle =CHI

CHI 105
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Past 30-days QSR Users: Adults 25 or older

10.2%

1 time

%
2 times

3 times

4 times

5 times

6-9times

10times or more

# who Purchased or Leased a New TESLA Electric Vehicle

Total Manthly QSR Users:

mWDC

Avg. Monthly QSR Meals:

1.9% or 98,545 of WDC DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 4.9% more likely to use QSRs
past mo., 19.5% more likely to use Sit-Down Restaurants past mo., 26.2% more likely to use Casinos past yr.,

16.4% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 or older
€

1time

2 times

3 times

4 times

5 times

6 -9 times

10times or more

u who Purchased or Leased a New TESLA Electric Vehicle =WDC
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:

. - - “

Drank Past 30-days. Adults 25 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer

Domestic Light Beer

1,059,450 - v
12. ;

# who Purchased or Leased a New TESLA Electric Vehicle

Microbrew / Craft Beer

uWDC

DMA Scarborough R2 2025-26: Aug24-Jul26 Qual Intab

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese Pz o s magan u-w-t upscale Steakhouse Seafood

mexican

mm m mm

Asian

=wh hased or Leased a New ic Vehicle =WDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased or Leased a New TESLA Electric Ve hice 20.7%

Ll 1,235,244 24.3%

Past 12 months Casmo Activities: Adults 25 or older

slot Machines S5

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 25 or older
o

/ Cannabis

w who Purchased or Leased a New TESLA Electric Vehicle = WDC

205

wDC
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1 time

%
2 times

3 times

4 times

5 times

6-9times

10times or more

= who Purchased or Leased a New TESLA Electric Vehicle

Total Monthly QSR Users: Avg. Monthly QSR Meals:
75.7% 79.6%

W SEA

63.3% less likely to smoke cigarettes.

‘ 2.4% or 96,848 of SEA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 4.8% less likely to use QSRs
past mo., 20.7% more likely to use Sit-Down Restaurants past mo., .7% less likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 25 or older
€

1time

17.9%

—t
—
i
T—
e —

2 times

3 times 10.8%

4 times

5 times

58%

6 -9 times

EZ%

10times or more

= who Purchased or Leased a New TESLA Electric Vehicle

Total Monthly Sit-Down R
84.0%

mSEA

m}vwﬂ Restaurant Meals:

Users: A
69.6%

Drank Past 30-days. Adults 25 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

= who Purchased or Leased a New TESLA Electric Vehicle

ESEA

DMA Secarborough R2 2025-26: Aug24-jul26 Qual Intab

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

[]] e

Sottes chinere bl Miopif, Umak :sdeed
ouse / Thai/  sugers/
coften e Other  sports Bar

asian

Mexicn  piza

nal!ry

= who Purchased or Leased a New TESLA Electric Vehicle mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchused or Leased a New TESLA Electric Veticle [ 2B30a I 24.1%

SEA WEERS LY 18.0%

Past 12 months Casmo Activities: Adults 25 or older

slot Machines -

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

263,369

3.8%
3.0%

Spa

1733 221

Other Gambling hs: Yes

Used Past 30-days: Adults 25 or older

£ .06 404 89

1.396 Casinos visited past 12

w who Purchased or Leased a New TESLA Electric Vehicle mSEA

184

SEA
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Past 30-days QSR Users: Adults 25 or older

%
2 times 11.8%
3 times

4 times 10.4%

5 times

16 8%

= who Purchased or Leased a New TESLA Electric Vehicle

Total Monthly QSR Users: Avg. Monthly QSR Meals:

83.9% 84.4%

6-9times

10times or more

21.3% more likely to smoke cigarettes.

2.5% or 106,407 of PHX DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are .7% less likely to use QSRs
past mo., 20.7% more likely to use Sit-Down Restaurants past mo., 7.% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 25 or older
. 5%

1time

16.0%

16. 0%

2 times

3 times

Drank Past 30-days. Adults 25 or o!der

Any Type of Beer

Liquor
Wine
Imported Beer

Domestic Light Beer

S—— -V
Microbrew / Craft Beer w 17'8% i
w who Purchased or Leased a New TESLA Electric Vehicle PHX

DMA Scarborough R2 2025-26: Aug24-Jul26 Qual intab

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

Past 12 months Casino Activities: Adults 25 or older
Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar/ Nightclub g2

Stage Show / Concert

48.0%

Sports Betting

Other Gambling
019,407

hs: Yes

Spa Casinos visited past 12

= who Purchased or Leased a New TESLA Electric Vehicle m PHX

123

PHX
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i / Cannabis Cigarettes

# wha Purchased or Leased a New TESLA Electric Vehicle

some
o s
2% Muioe: tow  cMew ol sl Wi/ Seddem Gucle Rgdl Wbl
- lil k h!r
10 times or more m e ""“ (& . “’ it
= who Purchased or Leased a New TESLA Electric Vehicle u PHX =who Purchased or Leased a New TESLA Electric Ve hicle B PHX
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
88.2% 73.1% who Parchosed or Leased a New TESLA Electric Ve hide 17.7%
— m Ll 660,199 15.7%

Used Past 30-days: Adults 25 or older




m"ﬁﬁl.nvestments Owned: Adults 25 or older
401KPlan  Frrpes LT
IRA (Individual Retirement Account)

Stocks or Stock Options

1,364, 31.3%

Mutual Funds 45,540,348

Money Market Funds 35,077,003 [V

18.7%
10.5%

13.9%
10.2%

Bonds

24,639,

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan B

Second Home or Real Estate Property 160%

wwho Purchased or Leased a New TESLA Electric Vehicle WUSA

1.8% or 4,357,649 of USA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 30.4% more likely to have a

401K, 30.2% more likely to have an Auto Loan, 100.% more likely to Invest/Trade Stocks Online, 22.2% less
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 25 or older

0% 6.3% 5.6%

hm

3, 5.1% 4.7%
Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
# who Purchased or Leased a New TESLA Electric Vehicle HUSA

Professional Services Used*: Adults 25 or older

Tax Preparation Service
53,003,295 %
5,407

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

-

i Em_?x (*Past 12 Months)
Funeral pre-planning
1.1%
® who Purchased or Leased a New TESLA Electric Vehicle mUSA
USA USA Projection Scarborough R2 2025-26: Feb24-jul26 Qual intab

'E'Past 3-Months Payment Methods Used: Adults 25 or older

13'1”10.696
59% 64%  55% 500
PayPal Debit Card Zelle MasterCard Venmo Apple Pay CashApp GooglePay American Store Credit  Discover  Square Cash  Facebook  Samsung Pay
Express card Messenger
m who Purchased or Leased a New TESLA Electric Vehicle mUSA

833
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1.8% or 118,570 of CHI DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.

Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 13.7% more likely to have a
401K, 68.5% more likely to have an Auto Loan, 83.8% more likely to Invest/Trade Stocks Online, 30.7% less
likely to pay with their Debit Card.

mﬁ Al.nvest“ments Owned: Adults 25 or older Financial Services Has and/or Uses: Adults 25 or older

401K Plan 3,054,332 =3

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds 075
18.6%
Money Market Funds mﬂé
19.5%
Bonds
Other (Crypto / NFTs / Metals, etc.) r ] & oL 3.7% 5 145 L6% 55% 3.7%
SR o P .00 PO . ‘ = L el . oM e
529 Plan / College Savings Plan w - Checking  Debitor ATM  Savings  CreditCard  Online Moile  Online Bil Autoloan Cerfificates of Money  Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Deposit (CDs)  Market Home  Improvement
10.0% Account Mortgage Loan or Home
Second Home or Real Estate Property CEk Eaquity Loan
W who Purchased or Leased a New TESLA Electric Vehicle W CHI

¥ who Purchased or Leased a New TESLA Electric Vehicle HCHI

Professional Services Used*: Adults 25 or older y'E'Past 3-Months Payment Methods Used: Adults 25 or older

Tax Preparation Service

Financial Planner
Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online) *9 7%

5.8%
Real Estate Agent > o% 0.4% 10.8% .
* 57% 6.3% 2.8%
Estate Planni 5%
e 2.6% y 973510 i " P B
i 4.5% (*Past 12 Months) MasterCard  DebitCard  Venmo  ApplePay GooglePay CashApp StoreCredit Discover ~ American SquareCash Facebook Samsung Pay
Funeral pre-planning Fv card Express Messenger
® who Purchased or Leased a New TESLA Electric Vehicle W CHI # who Purchased or Leased a New TESLA Electric Vehicle HCHI

CHI DMA Scarborough R2 2025-26: Aug24-Jul26 Qual Intab 105
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ﬁ Investments Owned: Adults 25 or older
Lo v s | et

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options
321%
Mutual Funds 20.3%
W 17.4%
Money Market Funds iEa%

. 16.4%
529 Plan / College Savings Plan ,0%
545,947 BET:E. -4
16,355 16.6%
FEINEY] 10.6%
27.4%
8.7%

m who Purchased or Leased a New TESLA Electric Vehicle

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

mWDC

1.9% or 98,545 of WDC DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 19.3% more likely to have a
401K, 27.2% more likely to have an Auto Loan, 98.3% more likely to Invest/Trade Stocks Online, 21.5% less

likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 25 or older

83% 8% 95% 50
4.6%

S 9.4% 1.3%

PYOH | sum EEOIET N s PO 2o 2002 e ;o303
Checking  Debit or ATM Credit Card Online Online Bill Mobile

Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Banking Paying Banking Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
¥ who Purchased or Leased a New TESLA Electric Vehicle HWDC

Professional Services Used*: Adults 25 or older

Tax Preparation Service
Online Investing / Stock Trading

Financial Planner

61 9.8%
450,338 8.9%
6.1%
5.0%
3083%
L 3.7%

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning E 33';’;
. " fanni 1.2% (*Past 12 Months)
uneral pre-planning 5.8%
u who Purchased or Leased a New TESLA Electric Vehicle mWDC

DMA Scarborough R2 2025-26: Aug24-jul26 Qual Intab 205

'E'Past 3-Months Payment Methods Used: Adults 25 or older

7.2%
3.9 01% 47%

Cash App American  Google Pay

Venmo Apple Pay

Debit Card Discover  Store Credit Square Cash  Facebook  Samsung Pay
Express Card Messenger
# who Purchased or Leased a New TESLA Electric Vehicle uWDC

WDC
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2.4% or 96,848 of SEA DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 43.8% more likely to have a
401K, 17.% less likely to have an Auto Loan, 82.8% more likely to Invest/Trade Stocks Online, 26.1% less likely

to pay with their Debit Card.

mﬁ Al.nvest“ments Owned: Adults 25 or older Financial Services Has and/or Uses: Adults 25 or older

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

6 25 0%
Mutual Funds
32.6%
Money Market Funds

Bonds ey o};‘" 0%
9.4% 9.5%

15.4% 7.5% 7.0%

Other (Crypto / NFTs / Metals, etc.) 1.2 % h
s xi PRI T | o RN oo T oo Lo i B o i h

Second Home or Real Estate Property Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan Certificates of Student loan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs) Home  Improvement
" 14.1% Account Mortgage Loan or Home
529 Plan / College Savings Plan “ 1% Equity Loan
w who Purchased or Leased a New TESLA Electric Vehicle W SEA ® who Purchased or Leased a New TESLA Electric Vehicle HSEA

Profess:onal Serwces Used*: Adults 25 or older

Tax Preparation Service

'E'Past 3-Months Payment Methods Used: Adults 25 or older

Financial Planner

Accountant 1A%

Insurance Agent at a Local Office (not online)

Estate Planning 12.0% 11.0%

61% 62% 0%
o] | e—

Zelle MasterCard  Apple Pay  Google Pay  American Cash App  Store Credit Square Cash  Discover Facebook  Samsung Pay

Real Estate Agent

|20.2% (*Past 12 Months)
Funeral pre-planning H i Express card Messenger
® who Purchased or Leased a New TESLA Electric Vehicle W SEA # who Purchased or Leased a New TESLA Electric Vehicle M SEA

SEA DMA Scarborough R2 2025-26: Aug24-Jul26 Qual Intab 184
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2.5% or 106,407 of PHX DMA Adults 25 or older Purchased or Leased a New TESLA Electric Vehicle.
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle are 60.2% more likely to have a
401K, 64.7% more likely to have an Auto Loan, 128.% more likely to Invest/Trade Stocks Online, 14.2% less

likely to pay with their Debit Card.

mﬁ Al.nvest“ments Owned: Adults 25 or older Financial Services Has and/or Uses: Adults 25 or older

401K Plan 1, BM 513 A42.9%

IRA (Individual Retirement Account)

Stocks or Stock Options

32.7%

Mutual Funds 15.9%

29.8%
Money Market Funds W

Other (Crypto / NFTs / Metals, etc.) m“ :;‘.156

22,955 21.6%
Bonds 38041}3 9.0%

55 1o 2an sy o -
Second Home or Real Estate Property M = Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Auto loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Market  Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan mﬂ?'m Rooomk Mortgage L‘é‘;‘_;';'::m“e
m who Purchased or Leased a New TESLA Electric Vehicle W PHX ¥ who Purchased or Leased a New TESLA Electric Vehicle W PHX

Professional Services Used*: Adults 25 or older 'E'Past 3-Months Payment Methods Used: Adults 25 or older

Tax Preparation Sefvice g

Financial Planner

Online Investing / Stock Tradii
nline Investing / Stock Trading 560,141 13.3%
25.2%
8.8%
) W 7.0%
Insurance Agent at a Local Office (not online) 7.7% . .

8.2%
Real t nt
al Estate Agel 2%

Accountant

11.7%11.4%

5.4% 6.0% 29
s 3.7% &
estate Panning Bl o e N ... . =
. 0.9% (*Past 12 Months) Zelle Venmo MasterCard  Apple Pay CashApp GooglePay American Store Credit  Discover  Square Cash  Facebook  Samsung Pay
Funeral pre-planning i" To% Express card Messenger
# who Purchased or Leased a New TESLA Electric Vehicle W PHX m who Purchased or Leased a New TESLA Electric Vehicle W PHX

PHX DMA Scarborough R2 2025-26: Aug24-Jul26 Qual Intab 123
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"TESLA Model Owned/Leased, Other Makes and Models Owned or Leased”

P25+ who Own or Lease a New TESLA Electric Vehicle (TESLA Model Owned/Leased,
Other Makes and Models Owned or Leased)

TESLA MODELY é“‘f"-” 59.0%

TESLA MODEL 3 -g‘ﬁ;m‘? 37.9%

357,562 8.3%

____ TESLA CYBERTRUCK [®
TR B

3 321,7547.4%
W—i . . HONDACR-V  eyweryivam . o
291,258.7%
TOYOTA CAM RY 10’942‘02 4.5% Model 3

266,0811%
HONDA ODYSSEY e

FORD F150 FEira’. .

SUBARU OUTBACK ﬁ.’"

2.5%

HONDACIVIC &R , .

182%73
LEXUS RX 3.8

1.5%

TOYOTARAV4 (GO9S | USA
RAM 1500 =

P25+ who Own or Lease a New TESLA Electric Vehicle (TESLA Model Owned/Leased, Other Makes and Models Owned or Leased)
M P25+ USA (TESLA Model Owned/Leased, Other Makes and Models Owned or Leased)
USA DMA Scarborough R2 2025-26: Feb2d-jul26  Qual Intab: 833 * Share of Everything
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"TESLA Model Owned/Leased, Other Makes and Models Owned or Leased"”

P25+ who Own or Lease a New TESLA Electric Vehicle (TESLA Model Owned/Leased,
Other Makes and Models Owned or Leased)

TESLAMODELY 2900 69.9%

EE 12%

ﬂi\TESM MODEL3 34283 28.9%

. 20,189 17.0%
W"'l ' HONDA CR-V &oh
13,751 11.6%

LEXUSRX g7

NISSAN SENTRA ﬁ?i/o 10.8%

- Model 3 ™
HONDA ODYSSEY pagie. 10.2% @ T

—

FORD F150 Pt st o &

CHEVROLETTRAVERSE 064 TS0 -
2.9 PR .

10,262 8.7% A H
TOYOTA CAMRY &z

HONDACIVIC gR8ge OFC)

TESLA CYBERTRUCK [7%6024% CHICAGO

| 0%
NISSAN ALTIMA [éa-”-“‘fu%

P25+ who Own or Lease a New TESLA Electric Vehicle (TESLA Model Owned/Leased, Other Makes and Models Owned or Leased)

M P25+ CHICAGO (TESLA Model Owned/Leased, Other Makes and Models Owned or Leased)
CHICAGO DMA Scarborough R12025-26: Feb24-Feb26 Qualintab: 105 * Share of Everything
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"TESLA Model Owned/Leased, Other Makes and Models Owned or Leased"”

P25+ who Own or Lease a New TESLA Electric Vehicle (TESLA Model Owned/Leased,
Other Makes and Models Owned or Leased)

53,142 53.9%
TESLAMODELY 42

TESLA MODEL 3 E@‘*“" 39.2%

1.1%

. 11,655 11.8%
aﬁESLA CYBERTRUCK f oo

8,071 8.2%
TOYOTA CAMRY 254,284 5.0%

HEVROLETSILVERADO  pedsemzists

Model 3

HONDA ODYSSEY  [ZERZImmm7cass
6,574 6.7%
NISSAN ALTIMA e

D.49%

FORD F150 popeosat i

216,740 [ERAT
AUDIQ5 S WASHINGTON, DC

4,497%%
HONDACIVIC pecrrmes | o

P25+ who Own or Lease a New TESLA Electric Vehicle (TESLA Model Owned/Leased, Other Makes and Models Owned or Leased)

M P25+ WASHINGTON, DC (TESLA Model Owned/Leased, Other Makes and Models Owned or Leased)
WASHINGTON, DC DMA  Scarborough R12025-26: Mar24-Mar26  Qual Intab: 205 * Share of Everything
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"TESLA Model Owned/Leased, Other Makes and Models Owned or Leased"

P25+ who Own or Lease a New TESLA Electric Vehicle (TESLA Model Owned/Leased,
Other Makes and Models Owned or Leased)

50,789 52.4%
TESLAMODELY 2789

- 45,568
~,Ewg@m  TESLAMODEL3

g g JcHRYSLERPACIFICA 257 8.5%

SUBARU OUTBACK _6 o

TESLA CYBERTRUCK |54 5.8%

TOYOTA SIENNA Eﬂs «5.3:5‘,55/07%

47.1%

Model 3

ACURA MDX o»2685.4% Model Y
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Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 2 days, 23 hours, 18
minutes and 28 seconds each week with All Forms of Media.

82.6% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an avg. of 8 hours and 19 minutes each week
listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.
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Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 2 days, 18 hours, 17
minutes and 56 seconds each week with All Forms of Media.

85.3% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an avg. of 10 hours and 1 minutes each week
listening to All Local AM/FM Radio, representing 12.9% of total time spent with all forms of Media.
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Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 3 days, 2 hours, 1
minutes and 27 seconds each week with All Forms of Media.

81.6% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an avg. of 7 hours and 1 minutes each week
listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 2 days, 22 hours, 25
minutes and 9 seconds each week with All Forms of Media.

76.6% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an avg. of 7 hours and 37 minutes each week
listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

84.9% Adults 18 or older
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Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 3 days, 2 hours, 50
minutes and 44 seconds each week with All Forms of Media.

87.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an avg. of 7 hours and 31 minutes each week
listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 2 days, 6 hours, 4

minutes and 53 seconds each week with All Forms of Ad-Supported Media.

79.2% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an avg. of 7 hours and 27 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 2 days, 3 hours, 48
minutes and 5 seconds each week with All Forms of Ad-Supported Media.

81.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an avg. of 9 hours and 14 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 14.6% of total time spent with all forms of Ad-Supported Media.
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Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 2 days, 5 hours, 13
minutes and 0 seconds each week with All Forms of Ad-Supported Media.

75.3% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an avg. of 5 hours and 34 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 7.9% of total time spent with all forms of Ad-Supported Media.
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Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 2 days, 4 hours, 2

minutes and 48 seconds each week with All Forms of Ad-Supported Media.

74.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an avg. of 7 hours and 0 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 2 days, 7 hours, 55
minutes and 54 seconds each week with All Forms of Ad-Supported Media.

83.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an avg. of 7 hours and 0 minutes each week
| listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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| Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 7
hours and 43 minutes each day with All Forms of Ad-Supported Media. 79.2% listen to Local AM/FM
Radio for an avg. of 63.9 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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| Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 7
hours and 24 minutes each day with All Forms of Ad-Supported Media. 81.9% listen to Local AM/FM
Radio for an avg. of 79.2 minutes/day. (Local Radio delivers 14.6% of Time with Ad-Supported Media.)
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Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 7
hours and 36 minutes each day with All Forms of Ad-Supported Media. 75.3% listen to Local AM/FM
Radio for an avg. of 47.8 minutes/day.  (Local Radio delivers 7.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top- 13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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| Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 7
hours and 26 minutes each day with All Forms of Ad-Supported Media. 74.9% listen to Local AM/FM
Radio for an avg. of 60.1 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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| Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an average of 7
hours and 59 minutes each day with All Forms of Ad-Supported Media. 83.7% listen to Local AM/FM

Radio for an avg. of 60. minutes/day.

(Local Radio delivers 10.5% of Time with Ad-Supported Media.)
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Avg. Week AI! Rﬁudio (Persons & % Reach): Adults 25 or older

Local AM/FM Radio

- 3,449,267 or 79.2% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle

listen to Ad-Supported Local AM/FM Radio for an average of 63.9 minutes every day representing
41.6% of all time spent daily with Ad-Supported Audio.
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Avg. Week AI! m&udio (Persons & % Reach): Adults 25 or older
T — 0T

Local AM/FM Radio

- 97,138 or 81.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen
to Ad-Supported Local AM/FM Radio for an average of 79.2 minutes every day representing 43.% of
all time spent daily with Ad-Supported Audio.
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Avg. Week Al! Rﬁudio (Persons & % Reach): Adults 25 or older

- 74,230 or 75.3% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen
to Ad-Supported Local AM/FM Radio for an average of 47.8 minutes every day representing 36.4%
of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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Avg. Week AI! m&udio (Persons & % Reach): Adults 25 or older
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- 72,568 or 74.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen
to Ad-Supported Local AM/FM Radio for an average of 60.1 minutes every day representing 40.% of
all time spent daily with Ad-Supported Audio.
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- 89,110 or 83.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen
to Ad-Supported Local AM/FM Radio for an average of 60. minutes every day representing 42.2% of
all time spent daily with Ad-Supported Audio.
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3,449,267 or 79.2% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle
listen to Ad-Supported Local AM/FM Radio for an average of 63.9 minutes every day representing
41.6% of all time spent daily with Ad-Supported Audio.
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97,138 or 81.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen
to Ad-Supported Local AM/FM Radio for an average of 79.2 minutes every day representing 43.% of
all time spent daily with Ad-Supported Audio.
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74,230 or 75.3% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen
to Ad-Supported Local AM/FM Radio for an average of 47.8 minutes every day representing 36.4%
of all time spent daily with Ad-Supported Audio.
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72,568 or 74.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen

to Ad-Supported Local AM/FM Radio for an average of 60.1 minutes every day representing 40.% of
all time spent daily with Ad-Supported Audio.
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89,110 or 83.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen
to Ad-Supported Local AM/FM Radio for an average of 60. minutes every day representing 42.2% of
all time spent daily with Ad-Supported Audio.
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3,449,267 or 79.2% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits,
Country, and Pop Contemporary Hit Radio.
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97,138 or 81.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Classic Rock, Hot AC, and Classic Hits.
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74,230 or 75.3% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Classic Rock, All News, Adult
Contemporary, and Classic Hits.
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72,568 or 74.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Adult Contemporary, Alternative, Pop
Contemporary Hit Radio, and All Sports.
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89,110 or 83.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits, Classic
Rock, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

[Average Week]
Country

Adult Contemporary
Classic Hits

Classic Rock

Adult Hits

Pop Contemporary Hit Radio
HotAC
News/Talk/Information
Active Rock

Alternative

Mexican Regional
Contemporary Christian

All Sports

Tovol Ferzons:

E T — e
E — T

FOTTI E— T

CPA —T Vi
-

696,

255 kil 5
S T

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 25 or older

e

405,520 “E!
388,938 %’I

who Purchased or Leased a PHX
770 | J007 e New TESLA Eetic Vehicle
zess70 |5 0o
= who Purchased or Leased a New TESLA Electric Vehicle m PHX

8.6%

m
m
m

: [Averoge Doy

News/Talk/Infor
mation
254

Classic Rock
235

All Sports
46.7

Active Rock
231

Country
Contemporary 232
Christian
30.0

Pop
Contemporary
Hit Radio
39.9

Adult
Contem |

porary
21.5

Alternative

27.2 Mexic...

Classic Hits
26.3

Classic Rock
Active Rock 26.2

295

Adult Hits

Pap

Contemp

orary Hit
Radio
25.4

All Sports
26.1

News/Tal
k/Iinform

Alternative
29.4

Adult
Mexican Contemporar
Regional y
26.8 258

Contemporary
Christian
28.5

Country
25.2

= who Purchased or Leased a New TESLA Electric Vehicle

B PHX

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 or older

(Average week}
Country

Adult Contemporary
Classic Hits

Classic Rock

Adult Hits

Pop Contemporary Hit Radio
Hot AC
News/Talk/Information
Active Rock
Altemative

Mexican Regional

All Sports

Rhythmic AC

Al Grapfr.; and sae)‘jw ‘0.0 Data Mad

Total persons:

m

Supported Local AM/FM Radio:
m W Adults 25 or older
406 366 = 26
e N
R e .
2ss0 | o aNew TESUA Hecic
el

Avg. Hours+Minutes/day with Ad-

m who Purchased or Leased a New TESLA Electric Vehicle

m PHX

9.8%

P b0
N
RYR

h o jox 492
o o o S e
2R R RAR

h R2 2025-26: Aug24-Jul2 | Intab
%gfapyngg 6 202u Hubgarg / MegléaT 71: Connects LLC All rights reserved.

§

Ad-Supported Local AM/FM Radio Fermats (% Time Spent
(Aves Dﬂ

& Avg. Minutes/day Spent): Adults 25 or older

Classic Rock
235

Country
232

All Sports
46.7 Active Rock

231

Adult Hits
226
Alternative
27.2

Rhythmic
AC
153

Pop Adult
Contemporary Hit| News/Talk/Infor | Contemp [ Classic
Radio mation orary Hits

39.9 254 215 (RGN Mec.-

Classic Rock
Active Rock 26.2

29.5

Mexican b
Regional All Sports News/Tal SCORtERp:
26.8 26.1 k/inform SorantHIt
ation Radio
254

Alternative
29.4

Adult
Contemporar
Rhythmic AC y
26.7 25.8

Adult Hits
270

Country
252

# who Purchased or Leased a New TESLA Electric Vehicle

Make of new vehicle (HHLD): TESLA

B PHX

soefa.ai

® Share of Everything
for Anything &




2,619,321 or 60.1% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle
watch Ad-Supported Local TV Stations for an average of 95.2 minutes every day representing 30.%
of all time spent daily with Ad-Supported Video.
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88,318 or 74.5% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch
Ad-Supported Local TV Stations for an average of 68.5 minutes every day representing 26.8% of all
time spent daily with Ad-Supported Video.
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Avg. Week A{Lﬂlﬁ;jfgo (Persons & % Reach): Adults 25 or older
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61,458 or 62.4% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch
Ad-Supported Local TV Stations for an average of 74. minutes every day representing 22.9% of all
time spent daily with Ad-Supported Video.
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Avg. Week AH Video (Persons & % Reach): Adults 25 or older
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38,632 or 39.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch
Ad-Supported Local TV Stations for an average of 121.2 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Video.
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Avg. Week A{Lﬂlﬁ;jfgo (Persons & % Reach): Adults 25 or older
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62,477 or 58.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch
Ad-Supported Local TV Stations for an average of 114.8 minutes every day representing 34.3% of all
time spent daily with Ad-Supported Video.
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2,619,321 or 60.1% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle
watch Ad-Supported Local TV Stations for an average of 95.2 minutes every day representing 30.%
of all time spent daily with Ad-Supported Video.

Weekly 63.4% Avg. Hours+Minutes/day with Ad-Supported
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88,318 or 74.5% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch
Ad-Supported Local TV Stations for an average of 68.5 minutes every day representing 26.8% of all
time spent daily with Ad-Supported Video.

Weekly 74.5% Avg. Hours+Minutes/day with Ad-Supported

Reach % llshare OfAd'Supported v"deo n Video: Adults 25 or older
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61,458 or 62.4% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch
Ad-Supported Local TV Stations for an average of 74. minutes every day representing 22.9% of all
time spent daily with Ad-Supported Video.
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38,632 or 39.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch
Ad-Supported Local TV Stations for an average of 121.2 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Video.
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62,477 or 58.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch
Ad-Supported Local TV Stations for an average of 114.8 minutes every day representing 34.3% of all
time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 25 or older
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' 2,619,321 or 60.1% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Dramas.
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' 88,318 or 74.5% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Movies, Court Shows, and Local News - Late.
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' 61,458 or 62.4% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows, Food/Coaoking Shows,
Movies, Comedies, and Local News - Evening.

Local TV Station Programs (Persons & % Reach): Adults 25 or older  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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Local TV Station Programs (Persons & % Reach): Adults 25 or older
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' 38,632 or 39.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Movies, Local News - Morning, and Dramas.
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Local TVStatron Programs (Persons & % Reach): Adults 25 or older

(average week)
Sports

Local News - Evening
Comedies

Local News - Morning
Movies

Dramas
National/Network News
Mystery/Suspense/Crime
Game Shows
Documentaries
Food/Cooking Shows m 9
Local News - Late

Court Shows

» who Purchased or Leased a New TESLA Electric Vehicle

' 62,477 or 58.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle watch

Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Dramas, Movies, and Comedies.
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Avg. Week All Digital (Persons & % Reach): Adults 25 or older
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‘ 3,282,338 or 75.3% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Social Media for an average of 97.1 minutes every day representing 18.4% of all time
spent daily with Ad-Supported Digital Media.
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‘ 85,030 or 71.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Social Media for an average of 71.9 minutes every day representing 15.6% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 25 or older
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e spent:

74,584 or 75.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Social Media for an average of 121.9 minutes every day representing 21.9% of all time
spent daily with Ad-Supported Digital Media.
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‘ 71,352 or 73.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Social Media for an average of 100.8 minutes every day representing 16.9% of all time
spent daily with Ad-Supported Digital Media.
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‘ 90,801 or 85.3% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Social Media for an average of 99. minutes every day representing 19.6% of all time
spent daily with Ad-Supported Digital Media.
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3,206,581 or 73.6% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Facebook for an average of 32.3 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Social Media.
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81,703 or 68.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Facebook for an average of 21.2 minutes every day representing 29.5% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 25 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

% Time Spent:

vouTubevieo  [PTS — Y
o [——
R [
Whatsapp l!m-m—-
snopchet PRPRE b m

Avg. Hours+Minutes/day with all
Social Media: Adults 25 or older

S M% _ - m
Blogs/Message Boards (read... m m 23.2%
who Purchased or Leased a
tumblr B New TESLA Bechic vehide m

Facebook
23.2

YouTube Video

20.6

Instagram
12.6

TikTok
73

Linkedin
6.1

Facebook
49.3

YouTube Video
26.8

Linkedin
8.2

TikTok Reddit
131 6.1

u who Purchased or Leased a New TESLA Electric Vehicle mCHI

¥ who Purchased or Leased a New TESLA Electric Vehicle

ECHI

Avg. Week Ad-Supported chial Media (Persons & % Reach): Adults 25 or older

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

% Time Spent:
Instagram A ¥ v
ricok _m. 2%
Linkedin (o
Reddit m—- (35|
X [

Pinterest Avg. Hours+Minutes/day with Ad- a
WhatsApp Supported Social Media: Adults 25 m

or older &
Snapchat m
Others(Rumble, Threads,... m
Blogs/Message Boards (read... ﬂ m

who Purchased or Leased a 4y
tumblr New TESLA Electric Vehide
® who Purchased or Leased a New TESLA Electric Vehicle W CHI
CHI DMA Scarborough R2 2025-26: Aug24-Jul26 Qual intab 105

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Facebook
21.2

YouTube Video
20.3

Linkedin
3.0

Reddit
2.8

Instagra
m
8.0

X Blog
o IEE

Pinter Wh
est... at...

Facebook
44.0

YouTube Video
26.8

Linked!
n
6.0

TikTok
33:1

Instagram

19.0

Pinter
est...

Bl
og

Reddi
t=

S Sn...

= who Purchased or Leased a New TESLA Electric Vehicle

Make of new vehicle (HHLD): TESLA

m CHI

soefa.ai

® Share of Everything
for Anything _




Facebook

Instagram
YouTube Video
Linkedin
TikTok

Reddit
WhatsApp

X

Pinterest

Snapchat

Others(Rumble, Threads,...

3544117

M-Rv-
m-nm
(iaaz | dases
.

Blogs/Message Boards (read... m H%j,z,ggﬁ

tumblr

TR %

u who Purchased or Leased a New TESLA Electric Vehicle

74,584 or 75.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Facebook for an average of 42.1 minutes every day representing 34.5% of all time
spent daily with Ad-Supported Social Media.
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Media.

70,238 or 72.5% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Facebook for an average of 33.6 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Social
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Ad-Supported Facebook for an average of 36.6 minutes every day representing 37.% of all time
spent daily with Ad-Supported Social Media.
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| 3,206,581 or 73.6% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Facebook for an average of 32.3 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Social Media.
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| 81,703 or 68.9% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Facebook for an average of 21.2 minutes every day representing 29.5% of all time
spent daily with Ad-Supported Social Media.

Weekly 72.5% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 25 or older
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| 74,584 or 75.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Facebook for an average of 42.1 minutes every day representing 34.5% of all time
spent daily with Ad-Supported Social Media.
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| 70,238 or 72.5% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Facebook for an average of 33.6 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Social Media.
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| 75,006 or 70.5% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle use
Ad-Supported Facebook for an average of 36.6 minutes every day representing 37.% of all time
spent daily with Ad-Supported Social Media.
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Reach % 70.5% Social Media: Adults 25 or older
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. All Other Digital Media: 306,325;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 6,073; Social Media: 5,394; Local TV: 3,020; Non-Prem. Cable: 2,705 reaching
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle.

All Other Digital Media: 8,482; Local
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 4,739; Social Media: 4,247; Non-Prem. Cable: 1,946; Local TV: 1,920 reaching
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle.

All Other Digital Media: 6,511; Local
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 5,278; Local Radio: 4,543; Non-Prem. Cable: 2,145; Local TV: 1,451 reaching
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle.

All Other Digital Media: 7,029;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 6,734; Local Radio: 5,564; Non-Prem. Cable: 3,192; Local TV: 2,238 reaching
Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle.

All Other Digital Media: 7,790;
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older

4,124,802 or 94.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle
spend an average of 56.2 minutes per day driving, seeing Billboards and Signs. 66.2% Listen to Local
Radio Stations Out-of-Home for an average of 38.7 minutes/da
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117,340 or 99.% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend
an average of 57.3 minutes per day driving, seeing Billboards and Signs. 68.5% Listen to Local Radio
Stations Out-of-Home for an average of 48. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older
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90,773 or 92.1% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend
an average of 74.8 minutes per day driving, seeing Billboards and Signs. 63.% Listen to Local Radio
Stations Out-of-Home for an average of 29. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older
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88,466 or 91.3% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend
an average of 43.4 minutes per day driving, seeing Billboards and Signs. 62.6% Listen to Local Radio
Stations Out-of-Home for an average of 36.4 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older
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102,972 or 96.8% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend
an average of 38.4 minutes per day driving, seeing Billboards and Signs. 70.% Listen to Local Radio
Stations Out-of-Home for an average of 36.4 minutes/day.
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4,124,802 or 94.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an
average of 56.2 minutes per day driving, seeing Billboards and Signs representing 39.2% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 25 or older

waalig "Share of Ad-Supported OOH Media"
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117,340 or 99.% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an
average of 57.3 minutes per day driving, seeing Billboards and Signs representing 37.5% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 25 or older

waalig "Share of Ad-Supported OOH Media"
= EEN
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90,773 or 92.1% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an

average of 74.8 minutes per day driving, seeing Billboards and Signs representing 46.1% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 25 or older

waalig "Share of Ad-Supported OOH Media"
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88,466 or 91.3% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an
average of 43.4 minutes per day driving, seeing Billboards and Signs representing 32.1% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 25 or older
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102,972 or 96.8% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend an

average of 38.4 minutes per day driving, seeing Billboards and Signs representing 30.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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Top-26 Residential Zip Codes: Adults 25 or older
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Make of new vehicle (HHLD): TESLA

117,340 or 99.% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend
an average of 57.3 minutes per day driving an average of 33.3 miles each day and are 130.8% more
likely to use US 14 (Northwest Highway) than the Metro averag

Top-26 Employment Zip Codes: Adults 25 or older
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90,773 or 92.1% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend
an average of 74.8 minutes per day driving an average of 43.5 miles each day and are 81.4% more
likely to use Route 29/Colesville Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older Top-26 Residential Zip Codes: Adults 25 or older Top-26 Employment Zip Codes: Adults 25 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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Top-26 Residential Zip Codes: Adults 25 or older
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Make of new vehicle (HHLD): TESLA

88,466 or 91.3% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend
an average of 43.4 minutes per day driving an average of 25.3 miles each day and are 83.3% more
likely to use 1-90 than the Metro average.

Top-26 Employment Zip Codes: Adults 25 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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Top-26 Residential Zip Codes: Adults 25 or older
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Make of new vehicle (HHLD): TESLA

102,972 or 96.8% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle spend
an average of 38.4 minutes per day driving an average of 22.3 miles each day and are 165.7% more
likely to use Deer Valley Road than the Metro average.

Top-26 Employment Zip Codes: Adults 25 or older
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. 1,008,005 or 23.1% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 29.4%
of all time spent daily with All forms of Print Media.

Totol Persons: 3 Time Spent:
Divect Ml Advertising (excucing Catalogs) B T — . BeR
B —— ... . 2
Local Daily Newspaper(s) (Daily A 23,0% m Local Daily Local Daily
- Wall Street Journal Newspaper(s) Newspaper(s)
ot i et i) b 2o o o e
88 [t ) 9.8 88
Books m =

New York Times (Daily+Sunday) m

New York Times (Daily) Avg. Hours+Minutes/day with All m o e Nt

Print Media: Adults 25 or older . (Daily) Magazines New York Times Newspaper(s) (Daily (Daily)
New York Times (Sunday) m o i il 8.3 8.2
All Local Weekly Newspapers m 10.2
Wall Street J | (Daiil
2 L) M Direct Mail Direct Mail Ciralogs
Magazines _ - M Local Daily Local Daily Advertising Local Daily Advertising 5 :"’
Newspaper(s) New York Times Newspaper(s) (excluding Newspaper(s) Wall Street Journal (excluding 7
USA Today (Daily) o Purctased or Leased o New m (Sunday) (Daily+Sunday) (Daily Catalogs) {sunday) (Daity) Magazines Catalogs)
TESIA Flectric Vehide 126 10.2 8.0 78 . 123 10.0 1.7 7.4
Catalogs -
= who Purchased or Leased a New TESLA Electric Vehicle mUSA = who Purchased or Leased a New TESLA Electric Vehicle mUSA
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
Total Persons. = % Time ”ml

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

m

Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Sunday) 19.1 Wall s:;e;:y}luumal Lacal Daily Local Daily

Newspaper(s) MNewspaper(s)
Lacal Daily o Local Daily (DailysSunday) (Daily

Newspaper(s) P Newspaper(s) 88 83
(sunday) (Sunday)

USA Today (Daily) v
12.6 13 123

New York Times Oaityssunday) - PRTRY R RC (¢ 7]
NewvrkTimes o) PR ™
New York Times (Sunday) 20 3 a3
m m Avg. Hours+Minutes/day with Ad- m

New York Times Local Daily

All Local Weekly Newspapers M Supported Print Media: Adults 25 or olﬂerm (Daily) Newspaper(s) (Daily wall S"RT:;’MI (Daily)
8.0 -

8.2
New York Times

Wall Street Joumnal (Daily) mm
175,05 (Daily) Magazines
Magazines g snz e gz
= R New York Times New York Times Advert New York Times Direct Mail Advertising (excluding
Bty ’

Catalogs mu.sgﬁl% who Purchased or Leased a (Sunday) (Daily+Sunday) Magazines (excluding Catalogs) (Sunday) USA Today (Daily) Catak
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. 30,531 or 25.7% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 30.6%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 25 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers
Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

e
o T
i Tl
P i

TESIA Electric Vehide

 who Purchased or Leased a New TESLA Electric Vehicle

mCHI

Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older

who Purchased or Leased a New

0%

6

m
M

Local Daity
Newspaper(s)
(Daily+Sunday}

9.4

USA Today (Daity)
89

Local Daily
Newspaper(s)
(Sunday)
134

Magazines
85

Advertising

New York Times. (excluding

(Daily+Sunday) Catalogs)
9.9 8.2

Local Daity
Newspaperis)
{Sunday)
125

New York
Times (Daily)
7.5

New York Times
(Daily)

New York Times
(Daily+Sunday)
10.3

USA Today (Daily)
10.1

Magazines
75 74

Local Daily
Newspaper(s)
(DailysSunday)
8.9

Local Daily
Newspaper{s)
(Daity

83 83

Direct Mail
Advertising
(excluding
Catalogs)

Catalogs
3.6

w who Purchased or Leased a New TESLA Electric Vehicle

u CHI

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 25 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers
Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Joual (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

Books

CHI DMA
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vg. Minutes/day Spent): Adults 25 or older

Local Daily
USA Today Newspaper(s)
(Daity) (Daily
89 86

Wall Street Journal (Daily)

1.0 Local Daily

Newspaper(s)
{Sunday)
125

Local Daily
Newspaper(s)
(Sunday)
134

Direct Mail
Advertising
(exciuding
Magazines Catalogs)
85 8.2

New York Times
(Sunday)
12.3

New York Times Local Daily Newspaper(s)
(Sunday) (Daily+Sunday) New York Times (Daily)
123 94 75

USA Today (Daily)
10.1

Wall Street Journal {Daily)
10.0

Newspaper(s
{Daity+Sunday)

Local

S New York Times
(Daily)
89 83

Local Daily
Newspaper(s)
(Daily Magazines
83 7.5

Direct Mail Advertising (excluding
Catalogs)
7.4
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34,791 or 35.3% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.7 minutes every day representing
34.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Total Persons:

(1 235214
s 52

24.4%

Bt
m

MW’% 7%
[iosic [ =1 PP

# who Purchased or Leased a New TESLA Electric Vehicle

TESLA Electric Vehide

Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older

who Purchased or Leased a New

% Time spent:

o e In
RRERR- R R R R

0.8%

New York Times
(Daily+Sunday)

135

New York Times.
{sunday)
16.9

Wall Street Journal
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12.2

Local Daily
Newspaper(s)
(Daily+Sunday)

10.7

Local Daily

New York Times. Newspaper(s)

(excluding
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7.9
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New York Times
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Newspaper(s)
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USA Today (Daily)
9.8 8.7

Local Daity
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12.0
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Newspaper(s)
{Daily
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New York Times
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New York Times i
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10.3

Direct Mail
Advertising
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Magazines Catalogs)
7.6 7.2

Catalogs
38
Wall Street Journal
(Daily)

10.0 All...

uWDC

# who Purchased or Leased a New TESLA

Electric Vehicle

EWDC

Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 25 or older Avg.

e
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Local Daily Newspa per(s) (Daily
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Direct Mail Advertising (excluding Catalogs)
New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wwall street Joumnal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 or older

5 Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 25 or older

i

New York Times.
{Sunday)
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Local Daily
Newspaper(s

‘Wall Street Journal
(Daity)

USA Today (Daily)
122 119

Direct Mail
Advertising
(excluding
Catalogs)

New York Times (Daity)
10.1 7.9

New York Times
(Sunday)
124

Local Daily

Local Daily
Newspaper(s)
(Daily+Sunday)
87

New York Times
(Daily)
8.2

Wall Street Journal {Daily)
10.0

Local Daily
Newspaper(s)
(Daily
8.2

Magazines
76
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

P ——
e T a—
it

mu Fo
R % 53¢

= who Purchased or Leased a New TESLA Electric Vehicle

Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older

who Purchased or Leased a New
TESLA Electric Vehide

. 22,617 or 23.4% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing 25.5%
of all time spent daily with All forms of Print Media.

New York Times
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9.0
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New York Times
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Local Daily New York Times
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New York Times
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Wall Street
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Direct Mail
Advertising
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Newspaperis) (Daily
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Magazines
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Newspaper(s)
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New York Times
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Wall Street Journal (Daily)
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. 42,183 or 39.6% of Adults 25 or older who Purchased or Leased a New TESLA Electric Vehicle read
Direct Mail Advertising (excluding Catalogs) for an average of 7.5 minutes every day representing
30.3% of all time spent daily with All forms of Print Media.

Direct Mail Advertising (excluding Catalogs)

L2

Local Daily Newspaper(s) (Daily+Sunday)

¥

s
oo =
A0 N

Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older

E
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New York Times
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New York Times
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6.9
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7.5
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New York Times
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Magazines

8.1

Local Daily
Newspaper(s)
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9.0

New York Times.
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85 84
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s
3.5
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Advertising
(excluding

Catalogs)
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New York Times (Daily+Sunday) m
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Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 25 or older Avg.

Persons: % Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 25 or older

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily
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All Local Weekly Newspapers
Magazines
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New York Times (Daily+Sunday) Supported Print Media: Adults 25 or older,
New York Times (Daily)
New York Times (Sunday)
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Magazines
1.7

Local Daily
Newspaper(s)
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116

{excluding Catalogs)

Local Daily
Newspaper(s)
(Daity
69

‘Wall Street Journal
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67

Local Daily
Newspaper(s)
{Sunday)
125

New York Times
(Sunday)
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USA Today (Daily)
10.3

Wall Street Journal (Daily)
LE]

Local Daity
Newspaper(s}
(Daity+Sunday)
9.0

Local Daity
Newspaper(s)
(Daity
85

New York Times
(Daily) Magazines
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Catalogs)
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions"

P25+ who Own or Lease a New TESLA Electric Vehicle (Shopped/Visited/Bought past
3mos Due to Ads on %)

| 93,138,785 38.7%

| 85,458,335 35.5%

| 70,369,871 29.2%

56,025,393 23.3%

Local AM/FM Radio

37,683,577

Local Broadcast TV

Video Streaming Services
Cable TV Networks
Podcasts

Newspapers

Audio Streaming Services

37,651,535 15.6%

35,098,277 14.6%

35,806,776 14.9%

27,845,556 11.6%

27,684,689 11.5%

USA

24,603,426 10.2%

Billboards 24,057,117 10.0% |
m P25+ who Own or Lease a New TESLA Electric Vehicle (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P25+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R2 2025-26: Feb24-Jul26  QualIntab: 833 * Share of Everything
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"Advertising Actions"

P25+ who Own or Lease a New TESLA Electric Vehicle (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media

2,558,261

Direct Mail

2,086,270 31.1%

Websites 2393 591 ' 35.7%

Broadcast, Cable, & Sat TV 1,510,648 22.6%

Local AM/FMRadio i
bacolBadsast TY
BAOET

Video Streaming Services

| 1,070,295 15.9%

Audio Streaming Services

| 800,561 11.9%

Newspapers i T
Podcasts | 15 6B : 10.6% -
Billboards e T
m P25+ who Own or Lease a New TESLA Electric Vehicle (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P25+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R12025-26: Feb24-Feb26  QualIntab: 105 f' * Share of Everything
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Websites

Direct Mail

Social Media

Broadcast, Cable, & Sat TV
Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P25+ who Own or Lease a New TESLA Electric Vehicle (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,913,276 37.7%

1,465,496 28.9%

2,182,635 43.0%
1,283,748 25.3%
777,354 15.3%

814,549 16.0%

Local AM/FM Radio 855,344 16.9%
Podcasts gyvieees T
Billboards

Audio Streaming Services

Newspapers

642,337 12.7%

‘ WASHINGTON, DC
615,100 12.1%

543,600 10.7% |
= P25+ who Own or Lease a New TESLA Electric Vehicle (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P25+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WASHINGTON, DC DMA  Scarborough R12025-26: Mar24-Mar26  Qual Intab: 205 * Share of Everything
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"Advertising Actions"”

P25+ who Own or Lease a New TESLA Electric Vehicle (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media 39.3%

Websites
Direct Mail 28.1%
Broadcast, Cable, & Sat TV
Podcasts 533',‘0"('); —

Newspapers uz

Local AM/FM Radio

Audio Streaming Services

Local Broadcast TV

SEATTLE-TACOMA

Billboards 3'41'523 =

Cable TV Networks

B P25+ who Own or Lease a New TESLA Electric Vehicle (Shopped/Visited/Bought past 3mos Due to Ads on %)

N P25+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar24-Mar26  Qual Intab: 184 * Share of Everything
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Direct Mail

Websites
Social Media

Broadcast, Cable, & Sat TV

"Advertising Actions"

P25+ who Own or Lease a New TESLA Electric Vehicle (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,234,495 29.4% '

1,488,337

1,537,823 36.6%

Local AM/FM Radio

1,000,489 23.8%

620,756

Video Streaming Services
Newspapers

Cable TV Networks
Billboards

Podcasts

Local Broadcast TV

Audio Streaming Services

564,680 13.4%
519,044 12.3%
666,785 15.9%

426,119 10.1%

475,530 11.3%

4t PHOENIX
697,129 16.6%

426,656 10.2%
® P25+ who Own or Lease a New TESLA Electric Vehicle (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P25+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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